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Affluence Complexity Urbanicity
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Number of Households: 1,436,578
% of U.S. Households: 1.2%

Cluster Description

With assets of over half a million dollars, households in this cluster seek diverse portfolio allocation including
complex combinations of stocks, mutual funds and other investments. They likely invest with an advisor and
are generally risk-tolerant. Owning a home just isn’t enough; real estate investments may also be a focus.
These families with kids are “Buyers of the Best”, and they hold several insurance products to protect their
valued homes, life, and belongings. From dining out and entertaining at home, to a variety of fitness-related
activities, these households enjoy diverse hobbies. They are likely to be involved in public activities, such as
fundraising or participating in a civic group.

Demographic Summary Migration Summary
Affluence Tier: Mass Affluent
Median Age: 48

A Tier: i - Red indicates % of HHs that moved to a cluster with lower median assets. Gray indicates % of HHs that stayed
ge lie Worklng Years (35 54) in the same cluster or moved to a cluster with similar median assets. Green indicates % of HHs that moved to a

cluster with higher median assets.

HHs

Urbanicity: Major Metropolitan
% Married: 86%
% with Children: 71%

Assets

Red indicates % of HHs whose assets decreased by over 5%. Gray indicates % of HHs whose assets increased
or decreased less than 5%. Green indicates % of HHs whose assets increased by more than 5%

Financial Summary
Very Low Low Medium High Very High

= National Average

Assets

Income

Discretionary Spending
Credit Balance/Income

# of Credit Lines

Credit Utilization
VantageScore

Banking Complexity
Securities Complexity
Investment Risk Tendency
Advisor Tendency
Fixed/Equity Asset Mix
Retirement Concentration

Median Assets Median Income LT Dlsc!'etlonary Credit Utilization
Credit metrics do not include Spending

flome mortgage loans. Cluster F24 $561,029 $167,153 $103,663 33%
us. $18,322 $62,818 $32,124 46%
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Portfolio Profile vs. U.S. Averages

Product A\?; gr::glr]ltce Avg lI;.asl'ance 2::: ;:
Assets $581,655 $188,642 Bonds
Stocks $131,515 $42,569 Mutual Funds
Bonds $34,382 $17,690 Annuities
Mutual Funds $209,815 $59,046 Deposits
Annuities $18,912 $8,314 Int Check
Deposits $173,774 $56,318 Non-Int Check
Int Check $21,554 $7,375 Savings
Non-Int Check $18,099 $6,040 CDs
Savings $32,801 $9,492 MMDAs
CDs $27,838 $12,382
MIMDAS $55.380 $16,541 0 100 200 300 400

Average Balance Index (100 = U.S. Average)

Asset Allocation

m Deposits (30%)

u Stocks (23%)

H Bonds (6%)

® Mutual Funds (36%)

® Annuities (3%)
Other (2%)

Credit Profile vs. U.S. Averages

Avg Balance | Avg Balance Total Non-Mortgage Credit
1st Mortgage $192,469 $72,061 Home Equity Loan
Total Non-Mortgage Credit $24,652 $21,711 Home Equity Credit Lines
Home Equity Loan $2,055 $1,658 Credit Cards
Home Equity Credit Lines $15,997 $5,832 Retail Cards
Credit Cards $8,718 $5,849 Automobile Loans
Retail Cards $556 $616 Personal Loans
Automobile Loans $6,601 $6,067
Personal Loans $659 $753 0 100 200 300 40

Average Balance Index (100 = U.S. Average)
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Demographics & Economics Very Low Low Medium High Very High

— = National Average

College degree
2+ people working

w
o
g Blue collar occupations
(=] a
Home ownership
Home value
Tendency to save
@ Bank online
'g Credit card expenditure
§ Clothing expenditure
L

Mobile phone bill
Have life insurance

Leisure and Interests

Popular music concerts
Cultural activities

Artistic activities (non-music)
Computer/video games

Hobbies

Home/garden

Attend movies

Public/civic involvement
Regular exercise program
Team sports

Golf

Outdoor (e.g. hiking)

Water sports (excl swimming)

Activities

Hunting/fishing

Winter sports
Attend major sports events

Media

Media: Magazines
Media: Newspapers
Media: Radio

Media: Internet
Media: Primetime TV
Media: Daytime TV
TV: News

TV: Sports

TV: Home/Lifestyle
= TV: Movies
TV: Children's

View cable/pay TV

Have DVR

Internet usage

Preferences

Visit social network website

Internet

Use mobile internet
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Lifestyle

Drive a convertible/coupe/sports car
Drive a truck

Big screen TV

Computer/laptop at home

Auto

Family restaurants & steak houses
Fast food restaurants

Bars/night clubs

Dinner/table wines

Entertainment

Beer/ale

Smoke cigarettes

Buy lottery tickets
Impulse shopper

Green shopper

Child influenced shopper
Taken a cruise

Buying

Visited a theme park
Domestic travel

Travel

Foreign vacation
Own time share residence

Attitudes

Regularly read financial news or financial publications
Better to put my money in a low-risk investment

Find the ups and downs of the financial markets exciting
Loyal to financial institution

Automotive enthusiast

Having a vehicle that is fun to drive is my top priority
Use credit card to buy products rather than waiting
Price is more important than brand names

Will pay extra for products consistent with my image
Like to change brands often for variety and novelty
Always one of the first to try new products

Brand name is the best indication of quality

Prefer to buy things my friends/neighbors approve of
Try to eat healthy and pay attention to nutrition

Prefer picking up quick meals to cooking meals
Regularly eat organic foods

Financial

Auto

Buying

Health

Go to the doctor regularly for check-ups
Strive to achieve a high social status
Very interested in the fine arts

Like to learn about foreign cultures

Interests

Philosophy is "Life should be as much fun as possible"
Computers are too confusing to be of much use to me

Tech

Among the first to try new technology products
Frequently choose active vacations with lots to do
Prefer guided tours to traveling independently

Travel

Prefer to return the same vacation spot

Foreign travel is a great way to learn about cultures
Advertising is more manipulative than it is informative
Brands that are advertised are better in quality
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